
Ohio Professional Writers Communications Contest 

2010 WINNERS  

 

 

2 Continuing Coverage 

Second: Sandra L. Latimer, “Hilliard Road Overpass series,” Columbus Messenger 

 

5: Special Series 

First: Jeff Starck, “Lincoln in Numismatics,” Coin World, Sidney  

 

6-A, Editorial, non-daily newspaper 

Second: Beth Deisher, “Some People Never Let Facts Get in the Way of a Hot Topic,” Coin 

World, Sidney 

 

7C – Feature, non-daily newspaper 

First: Jeff Starck, “Prisoners of Hope,” Coin World, Sidney 

Third: Jeff Starck, “Ancient Fortress Revered,” Coin World, Sidney 

 

8 – Personality profile 

First: Bob Abelman, “Theater Lover Settles Into First-Row Seat,” News Herald, Willoughby 

Third: Bob Abelman, “Child Actor Goes from In Utero to Figuro,” News Herald, Willoughby 

 

9-A: Special articles, business 

First: Ken Robinson, “A Perfect Credit Score” and “The Economy: spend or save?” Cleveland 

Metroparks, Cleveland 

Second: “Grocery store prepares to open” and “Spaghetti pie man signs up for WJ bixincubator,” 

Columbus Messenger 

 

9-I: Special articles, history 

First: Jeff Starck, “Saloon tokens vivid reminders of American western history” and “Long 

tradition of inaugural medals marking new president,” Coin World, Sidney 

 

9M: Special articles, reviews 

First: Bob Abelman, “A Tale of two Dickens adaptations” and “‘Lady’ answers question you may 

not be asking,” The News Herald, Willoughby 

 

9-Q: Special articles, travel 

Third: Doris Larson, “Nautical Milestones,” Lake Erie Living magazine, Brunswick; and “Barn 

Quilts wrap region in warmth of art, history,” The Plain Dealer, Cleveland 

 

 

10-B – Columns, general 

  

Second: Scott Lax, “Invasion of the Word Snatchers,” Northern Ohio Live, Cleveland 

 

Third: Nanette DeMuesy, “Who Will Step in to Replace N. Canton’s Hoover Co.?” Canton 

Repository 

 

15A: Non-daily newspaper regularly edited by entrant 

First: Beth Deisher, Coin World, Sidney 

 

15C: Magazine regularly edited by entrant 

First: Beth Deisher, Worldwide Coins, Sidney 



 

24. Prepared report, radio 

First: Vivian Goodman, “Gimme Rewrite, Sweetheart,” WKSU, Kent 

Second: Amanda Rabinowitz, “Palliative Care for Children,” WKSU, Kent 

(tie) Second: Jeff St. Clair, “A Wizard a true star,” WKSU, Kent 

 

26A: Special report, radio 

First: M.L. Schultze, “Good Jobs in Bad Times,” WKSU, Kent 

 

28A: Interview, radio  

First: Amanda Rabinowitz, “Terr Pluto on Delonte West,” WKSU, Kent 

Third: Vivian Goodman, “Isabel and Ruben Toledo,” WKSU, Kent 

 

31A- Best presentation, radio 

First: Vivian Goodman, WKSU, Kent 

 

32G: Writing for the Web, online newsletters 

First: Ann VerWiebe, “Folk Alley chat,” WKSU, Kent 

 

39A: Print media advertising: single poster, billboard, banner 

First: Dan Crandall, “Cedar Valley Settlers Celebration and Music Festival,” Cleveland 

Metroparks 

 

39B: Original poster campaign 

First: Dan Crandall, “Cleveland Metroparks Seasonal Poster,” Cleveland Metroparks, Cleveland 

 

40: Radio: Single commercial built around one subject 

First: Mark Pennell, “Catchy Classical Promos,” WKSU, Kent 

 

43: Public Relations/Promotion/Publicity 

First: Marjorie Thomas, “Cleveland Metroparks Walking Works Program,” Cleveland 

Metroparks, Cleveland 

 

45. Marketing program or campaign 

First: Dan Crandall, “Cleveland Metroparks Chalet Toboggan Chutes,” Cleveland Metroparks, 

Cleveland 

 

48B: Four-color magazine 

First: Judy Ernest, “Legacy” magazine, University Hospitals, Cleveland 

 

50A: Newsletter, one to three color 

Paulette Welch, Emerald Necklace, Cleveland Metroparks 

 

51B: Four-color brochure 

First: Ann VerWiebe, “43
rd

 annual Kent State Folk Festival Program Guide,” WKSU, Kent 

 

56: Multiple news releases 

First: Ann VerWiebe, “Kent State Folk Festival,” WKSU, Kent 

 

72B: Non-fiction book 

First: “Boots to the Ground: Love You More than You Know,” by Janie Reinart, Chagrin Falls 

 


